
Hong Kong Institute of Marketing 
Young Marketing Communicators Awards 

HKIM – YMC Awards 
2007 

Enrollment Form Reference No. : (For Official Use Only) 

  
Tertiary Education Group:  �  Media � Non-media Group chosen 

(Please tick one of the groups) : �  Open Group 

Team name (if any) :  

�  A Karaoke Group – The Red Topic chosen 
(Please tick one of the topics) : �  A Youth Multi-Entertainment Company – Youth Club 

Number of members in your team :  

Team Leader 

Surname :  

Given name :  

HK ID number :  

Date of birth (YYYY/MM/DD) :  

University/College/Institute :  

Year (Please tick) : �  Year 1 �  Year 2 �  Year 3 �  Year 4 

Department :  

Study programme :  

E-mail address :  

Home telephone number :  

Mobile number (if any) :  

Mailing address :  

  

Have you attended the briefing session (Please tick)?  �  Yes �  No 

Endorsed by University/Institute (Please fill in below if enrolled as Tertiary Education Group) 

Professor/Lecturer Name :  

Contact Telephone number :  

E-mail address:  

Signature :  

Date :  

Declaration: 

I declare that all the information including my/our personal data provided in this application are true and correct. 

I agree to the manner of collection, usage and process of my/our personal data as stipulated in the rules and regulations for this 
competition. 

I declare that all works submitted is original work done by me/us without any infringement of third party's right or plagiarism. 

I agree that the copyright of all works submitted by me/us under this competition shall vest solely in the Organizer immediately 
upon their submission. 

I have read and fully understand the rules and regulations for this competition and agree to abide by them as published in here 
and as amended from time to time. 

Team Leader Signature : 
   

Team Leader Name :  Date :  
 
For Official Use ONLY Received by  Enrollment fee collected Y / N 

 Received date  Receipt given : Y/ N Paid by : Cash /  

   Cheque (Bank__________________#____________)/ 
   Credit Card: Visa/Master ______________________ 

Page ___ of ____ 



Hong Kong Institute of Marketing 
Young Marketing Communicators Awards 

HKIM – YMC Awards 
2007 

 

Team Members List Reference No. : 
 

Team leader name :  

Team name (if any) :  

�  A Karaoke Group – The Red Topic chosen 
(Please tick one of the topics) : �  A Youth Multi-Entertainment Company – Youth Club 

Number of members in your team :  

Team Member (No. : _______) 

Surname :  

Given name :  

HK ID number :  

Date of birth (YYYY/MM/DD) :  

University/College/Institute :  

Year : �  Year 1 �  Year 2 �  Year 3 �  Year 4 

Department :  

Study programme :  

E-mail address :  

Home telephone number :  

Mobile number (if any) :  

Mailing address :  

  

Have you attended the briefing session? �  Yes �  No 

• Please complete the Enrollment Form and submit to HKIM – YMC Awards Committee Secretariat with the enrollment fee on or 
before 23 May 2007.  (Enrollment fee: $250/team for tertiary education group; $500/team for open group) 

• Enrollment submission after 31 May 2007 will be considered as late submission.  Extra administration fee of $100/team will be 
charged for late submission from 24 May to 29 June 2007.  Submission after 29 June 2007 will not be accepted. 

• Each member must fill in one Team Members List.  The Team Members List must be submitted to HKIM – YMC Awards 
Committee Secretariat on or before 29 June 2007. 

Declaration: 

I, and I also represent my team declare that all the information including my/our personal data provided in this 
application are true and correct. 

I, and I also represent my team agree to the manner of collection, usage and process of my/our personal data as 
stipulated in the rules and regulations for this competition. 

I, and I also represent my team declare that all works submitted is original work done by me/us without any 
infringement of third party's right or plagiarism. 

I, and I also represent my team agree that the copyright of all works submitted by me/us under this competition 
shall vest solely in the Organizer immediately upon their submission. 

I, and I also represent my team have read and fully understand the rules and regulations for this competition 
and agree to abide by them as published in here and as amended from time to time. 

Team Leader Signature : 
   

Team Leader Name : 
 

Date : 
 

   
For Official Use ONLY Received by :   Received date :  
 

Page ___ of ____ 



Hong Kong Institute of Marketing 
Young Marketing Communicators Awards 

HKIM – YMC Awards 
2007 

 

Contributors List Reference No. :  

Team leader name :  

Team name (if any) :  

�  A Karaoke Group – The Red Topic chosen 
(Please tick one of the topics) : �  A Youth Multi-Entertainment Company – Youth Club 

Number of contributors for your team :  

Contributors 

Name :  

Role / Function :  

Contact Telephone number :  

  

Name :  

Role / Function :  

Contact Telephone number :  

  

Name :  

Role / Function :  

Contact Telephone number :  

  

Name :  

Role / Function :  

Contact Telephone number :  

  

Name :  

Role / Function :  

Contact Telephone number :  

• Please make extra copy of the Contributors List if the information do not have enough space.  The Contributors List must be submitted to 
HKIM – YMC Awards Committee Secretariat on or before 29 June 2007 together with the Team Members List. 

Declaration: 

I, and I also represent my team declare that all the information including my/our personal data provided in this application are 
true and correct. 

I, and I also represent my team agree to the manner of collection, usage and process of my/our personal data as stipulated in the 
rules and regulations for this competition. 

I, and I also represent my team declare that all works submitted is original work done by me/us without any infringement of third 
party's right or plagiarism. 

I, and I also represent my team agree that the copyright of all works submitted by me/us under this competition shall vest solely in 
the Organizer immediately upon their submission. 

I, and I also represent my team have read and fully understand the rules and regulations for this competition and agree to abide by 
them as published in here and as amended from time to time. 

Team Leader Signature : 
   

Team Leader Name :  Date :  

Page ___ of ____ 



Hong Kong Institute of Marketing 
Young Marketing Communicators Awards 

HKIM – YMC Awards 
2007 

 

Rules and Regulations 
General  

1. All participants must be the age of 17 to 25, taking a full-time study programme in HK for participating tertiary education group 
at the time they enroll. 

2. All participants must be the age of 17 to 25, also must be HK residents with valid HK ID cards or with valid working permits at 
the time they enroll. 

3. A participant cannot be a member of more than one team.  Each team is allowed to submit one proposal only. 
4. Enrollment can be submitted by email to hkim-ymcawards@hkim.org.hk or submitting to HKIM – YMC Awards Committee 

Secretariat and all the fees must be handling at HKIM – YMC Awards Committee Secretariat. 
5. Participants enroll in tertiary education group require endorsement from their university/institute of their application. 
6. Any one of the participants in the team is from media specialism which stated as above, the team will be classified into a media 

specialism team. 
7. People who have been working in advertising, public relations, event management, design or firm/video production are not 

eligible to participate. 
8. The enrollment fees and/or administration charges are not refundable. 
9. The submitted TV commercials must be followed the general code of practice and the broadcasting standard in Hong Kong. 
10. If on the day of training or presentation session, the government announces that students need not attend school, these events 

will be postponed. Announcement of new dates will be made on the official website. 
11. The organizer reserves the right to alter or modify the rules or schedule of the event if necessary or expedient. 
12. Participants of tertiary education group are required to bring along their HK ID cards or student ID cards for identification when 

attending training or presentation sessions. 
13. It is strictly forbidden for any participants to reuse any work that he/she submitted in another competition. Violators will be 

disqualified. 
14. The organizer reserves the absolute desertion on accepting or refusing any enrollments without disclosing the reasons. 
15. According to the standard and the numbers of the enrollment, the judging panel will have the absolute desertion if they feel that 

a particular award should not be given. 
16. The decision of the judging panel on all results shall be final and conclusive. No appeals will be entertained. 
17. Any finalist teams failing to attend the final presentation will be assumed to have given up the right to compete. 
18. Participants in any part of this event are reminded to take care of their personal property. The organizer will not be responsible 

for any loss. 
19. The organizer will not be responsible for any accidents, injuries or damage which might occur during participation in or 

attendance at this competition or any other related activities. 
20. Information of the competition can be obtained from the official website or from the HKIM – YMC Awards Committee Secretariat, 

HKIM Office, 11/F Iuki Tower, 5 O’Brien Road, Wan Chai, Hong Kong. Enquires number: 2881 6682. 

Copyrights and plagiarism 
1. The copyright of all images and music used in the submitted works, including the advertisements and presentation, must be 

declared by the participants.  The organizer will not bear any liabilities for infringement of copyright of any materials submitted 
by the participants. 

2. Participants found to have committed copyright infringements in their work will be disqualified. 
3. Participants found to have committed acts of plagiarism in their work will be disqualified. 

Information collected and usage 
1. The participants need to provide all true information, including the list of contributors.  False information submitted will cause 

the whole team being qualified. 
2. All information submitted and collected are for the use of planning, judging and promoting the Awards.  The organizer also 

reserves the right to use the information for its marketing purposes. 
3. All information including personal data of the participants will be used by the organizer strictly for purposes relating to the 

Awards, including the disclosure and transfer thereof to the judges and the media where necessary. 
4. All information including personal data of the participants may also be used for publicizing the event. 
5. All information including personal data of the participants will be stored and kept by the organizer for a period of 24 months 

from the date when such data are collected. 
6. The organizer shall own all rights in and arising from all works submitted for the Awards including, without limitation, the 

copyrights thereon. All works submitted will not be returned to participants. 
7. All participants whose entry forms have been duly completed and submitted may have their names published on the official 

website and/or official publications. 
8. Participants may be requested to attend some publicity campaigns e.g. promotion activities and media interview, etc. 

Computer-related issues 
1. The organizer will not be responsible for computer failures due to computer virus transmitted via e-mail correspondence or other 

means. 
2. The organizer will not be responsible for any data loss due to computer failure. The organizer reserves the right to postpone the 

competition if the problem proves to be serious. 

Adherence to the rules and regulations 
1. Participants must adhere to the rules and regulations set out for this competition. Participants failing to abide by the rules and 

regulations will be subject to disqualification, downgrading or other penalties. 
2. Any participants who causes undue disturbance in a competition venue, and ignores a warning from the judges or staff may be 

disqualified and/or expelled from the venue. 
3. The organizer has the final rights in the interpretation and amendment of the rules and regulations. 
4. Participants will be notified of major amendments to the rules and regulations if necessary. 


