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About us

JobStreet and jobsDB are part of SEEK Asia, the leading 
online employment marketplace in Asia. SEEK Asia 
covers 7 countries: Hong Kong, Indonesia, Malaysia, 
Philippines, Singapore, Thailand, and Vietnam. SEEK 
Asia is the extension of the Australian Securities 
Exchange listed company called SEEK. As Asia’s best 
talent sourcing partner, our company’s purpose is to help 
improve people’s lives through a better career. SEEK 
Asia’s database consist of over 500,000 corporate hirers 
and over 24 million candidates. There are now over 6,000 
people working for SEEK globally.
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Executive summary
Regional insights

Across the region people aspire to work for reputable 
companies which bring a higher measure of job security. 
Companies that are known to foster employee development 
as well as providing generous benefits are talent magnets. 
It is also the people that make up the company that counts for 
its attractiveness, as seen in Table 1. A company’s corporate 
values are what makes them sought after employers.

Asians reveal their ideals for their 
employer of choice - stability, growth 
and professionalism

Employees choose the ingredients that embody their ideal company from this list

Table 2. Categories of company values evaluated in the survey

Compensation
and benefits
• Has generous
company benefits - 
medical, leave,
loans, etc.

• Offers competitive 
basic salary

• Has generous 
guaranteed bonus

• Has generous 
performance-based 
bonus

Interpersonal
dynamics
• Presents opportunities 
to work with talented 
colleagues / office 
mates

• Presents opportunities 
to work with capable 
and supportive boss / 
immediate superior

• Promotes harmonious 
working relationships

• Has excellent 
management / 
leadership team

Work systems

• Has a lean 
organisation structure 
(where job scope is 
wide)

• Promotes decision 
making authority

• Has efficient work 
system (prevalent 
use of automated 
processes, digital 
workflows, etc.)

• Has a flat 
organisational structure 
(where there are few 
hierarchical levels)

Job growth and 
stability
• Provides job security

• Provides training 
and job development 
opportunities

• Is a reputable 
institution

• Provides 
opportunities for 
career development / 
advancement

Work-life balance

• Promotes work-life 
balance

• Is in a convenient / 
interesting work
location

• Has flexible work 
schedule

Corporate culture

• Is a multinational
or global company

• Is a local or home-
grown company

• Has inspiring 
organisational 
vision / values

• Operates in a fast-
paced environment 
(like a start-up that is 
dynamic and agile)

• Has a professional 
organisational culture 
/ work environment

“If you’re trying to create a company, it’s like baking a cake. You have to have 
all the ingredients in the right proportion.” Elon Musk, founder of PayPal, 
Tesla, SpaceX et al.

Unveiling Asia’s top employee magnets
At the regional level it’s a 50-50 vote split for local and 
multinational.
4 out of 7 countries prefer local companies - Hong 
Kong, Indonesia, Malaysia and Thailand.
Singaporeans and Vietnamese prefer to work for 
multinationals –  Singaporeans voted 8 out of 10 MNCs 
into the top 10 list, Vietnam has 6 out of 10 MNCs.
Oil and gas companies voted top local employer in 
Indonesia, Malaysia and Thailand.
Google is the top MNC and has been voted within the 
top-3 rank in all countries.
MNCs on the top 10 are strong brand names – Google, 
Apple , Facebook, Unilever, Toyota.

Vital components of the corporate DNA 

Table 1. Regional top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important)

Provides opportunities for career advancement (6.32)

Provides job security (6.20)

Provides training and job development (6.20)

Has generous benefits (6.19)

Has a professional work environment (6.18)

1

2

3

4

5

Job growth and stability

Job growth and stability

Job growth and stability

Corporate culture

Compensation and benefits
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The younger workforce (defined as 18-33 year olds in this 
survey) is go-getting and needs to be constantly challenged. 
What they want is pretty much the same as what the rest of 
us want. They want to work for a stable employer that 
provides avenues for growth.  Work-life balance and 
having a flexible work schedule is not as big a priority.

What does the Gen Y and Gen Z 
workforce want from their employers?

Take control of talent branding 
Apart from recognising the attractiveness of a company by conventional company branding, prospective employees are 
influenced by the talent brand, which is the highly social and public version of a company’s employer brand that incorporates 
what people think, feel and share about a company. The regional snapshot reveals that digital sources of information are 
preferred over traditional word of mouth.  The average active mobile social media penetration for Asia Pacific ranges from 
72% in Singapore to 40% in Indonesia.

Top tips for hirers

Managing talent branding is a key to attracting great 
talents.

Companies must strategise to create and maintain the 
best “user experience” throughout their organization, 
starting from potential employees, staff and clients as 
employer reputation matters.

HR strategies for employee development will benefit 
the organisation in multiple facets.

The internet is the main go-to source 
for employer information

Pie chart 3. Regional Sources of job hunting information

47%
Digital 
sources

32%
Word of 
mouth

10%
Others

11%
Personal 
experience

Legend:
News, social media, online articles,
Jobs websites, company websites
Subscribes to their newsletter

Used to be an employee
Direct interface as supplier, client, etc.

Family / friends who work there
People who talk about the company

Digital sources

Personal experience

Word of mouth

“The future promise of any nation can be 
directly measured by the
present prospects of its youth.” 
John F. Kennedy

The Gen Y and Gen Z workforce (18-
33 years old) is ambitious, looking for 
opportunities to grow, learn and work 
for a stable company that will support 
these goals

Upward mobility 
of the younger workforce are 
looking for a company that 
provides opportunities for 
career development.

85%

Training
desire continuous learning. 85%

Stable company
of the younger workforce defies 
the “loyalty lite” label as they are 
concerned to work for an employer 
that provides job security.

82%
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Hong Kong’s Gen Y and Gen Z workforce are self-aware and realise that having 
strong leadership and mentoring will bring them further in their careers

Career
advancement 
want opportunities for 
job development.

79%
Strong
leadership
want to work with an 
excellent management team.

74%
Mentoring
want opportunities to work 
with capable leadership.81%

Key take away for hirers
Companies should benchmark attractive compensation 
packages and consider non-monetary benefits to 
cater for a more balanced work-life.
Projecting strong leadership values, which could 
include corporate social responsibility as well showing 
strong business growth will attract the young achievers. 

•

•

Hong Kong 
In the densely packed, fast paced life of this Asian regional hub, the cost of living has sky rocketed, leading job seekers 
to look for companies that offer generous fiscal compensation. Hong Kongers living in the most developed country in the 
region are the only ones who have rated work-life balance in their top three most important criteria. Of least concern is 
whether the company is local or multinational with six out of ten of the top 10 companies being local. 

Six out of ten on the top rankings are large, successful home grown corporations. Top local pick is MTR Corporation, a 
rail and property giant. Tech brand named multinationals comprise the top four positions, led by Google.

Local conglomerates favoured

Google
MTR Corp.
Apple
Facebook
Cathay Pacific

1
2
3
4
5

Swire Group
Sun Hung Kai Properties
HSBC
China Light & Power
HK Jockey Club

6
7
8
9
10

Table 4. Hong Kong Top 10 Companies

Local company
Multinational company

Legend:

Pie chart 6. Hong Kong Sources of job hunting information

Good old word of mouth  

44%

Digital 
sources

40%

Word of 
mouth

8%
Others

8%
Personal 
experience

Remuneration and work-life balance are important, as are great colleagues

Table 5. Hong Kong top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important)

Job growth and stability

Interpersonal dynamics

Work-life balance

Compensation and benefits

Compensation and benefits

Has generous company benefits (6.09)

Promotes work life balance (6.08)

Provides job security (6.08)

Promotes harmonious relationship (6.05)

Offer competitive basic salary (6.02)

1

2

3

4

5

Top companies report 2017
SEEK Asia signature market research series

5



Employees of populous Indonesia have strongly indicated that they would like to grow and prosper together with their 
employers. Confidence has been shown towards large local corporations, including the oil and gas and banking sectors. 
Indonesians strongly prefer to get their information from digital sources rather than opinions spread by word of mouth.

Indonesia

Local company
Multinational company

Legend:

The national oil and gas company Pertamina gets ranked first place. Six out of ten are local companies including two banks 
and other large corporations. The MNCs are led by tech giant Google at 3rd place, followed by Uniliever (FMCG) and two 
car companies.

Local giants preferred

PT Pertamina
Astra International
Google
Unilever
Bank Indonesia

1
2
3
4
5

BCA (PT Bank Central Asia Tbk)
Chevron
PT PLN
PT Indofood
Toyota

6
7
8
9
10

Table 7. Indonesia Top 10 Companies

The Indonesian Gen Y and Gen Z workforce prioritises training and skills 
development and are attracted to a company’s reputation

Training
of the younger workforce
want to continuously 
upgrade their skills.

88%
Reputation
of them are choosing a 
company from its reputation.84%

Job security 
of the younger workforce
want to grow within a 
stable company.

85%

Key take away for hirers
Employers should leverage on their employees desire 
to grow within their existing jobs by providing the 
necessary training and mentoring. 
Retain valued employees by offering an attractive 
combination of benefits, saving in the long run on 
costs of rehiring and retraining.

•

•

Pie chart 9. Indonesia sources of job hunting information 

Online news and social media preferred

58%
Digital 
sources

26%
Word of 
mouth

10%
Others

6%
Personal 
experience

Career advancement in a stable company with good benefits are 
the main ingredients

Table 8. Indonesia top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important) 

Job growth and stability

Job growth and stability

Job growth and stability

Job growth and stability

Compensation and benefits

Provides training and job development opportunities (6.49)

Provides job securities (6.46)

Is a reputable institution (6.42)

Has generous company benefits (6.36)

Provides opportunities for career development (6.35)

1

2

3

4

5
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Malaysia
With the rising costs of living, Malaysians are naturally concerned about securing a job that offers a competitive salary and 
benefits package. The younger generation is upwardly mobile and keen to improve themselves in order to achieve their 
career goals. Malaysians list Google as their top most dream employer, with the second and third places going to oil and 
gas companies, likely due to their well-known attractive offerings of benefits.

The Malaysian Gen Y and Gen Z workforce place similar importance as their elders 
on the desire to learn and grow and opportunities for advancement in a company

74%
Training
of the younger workforce
say training programs 
are important.

Career growth
of the younger workforce
are looking to grow within
the organisation.

80%
Good benefits 
of them are looking for 
generous benefits like 
medical, loans, transport etc.

74%

Key take away for hirers
Employers could consider adjusting the pay of loyal 
employees according to the market rate instead of the 
yearly annual increments as a pre-emptive measure to 
retain the best talent. 
Employees thrive in professional working environments 
where they feel respected and treated fairly at all times. 
Leaders must lead by example, becoming positive role 
models for their teams.

•

•

Pie chart 12. Malaysia sources of job hunting information 

The internet is the preferred source 
of information

45%
Digital 
sources

31%
Word of 
mouth

7%
Others

17%
Personal 
experience

Google topped the rankings, followed by two oil and gas companies, namely Petronas and Shell. Malaysians have six 
out of ten local companies in the rankings. Eco World, a property developer is new to the top 10 list.

More home grown corporations voted

Google
Petronas
Shell
Sime Darby
Air Asia

1
2
3
4
5

Maybank
Nestle
Intel
Tenaga Nasional Berhad
Eco World

6
7
8
9
10

Table 10. Malaysia Top 10 Companies

Local company
Multinational company

Legend:

Employees want to learn and progress in their careers in top professional 
companies that have competitive remuneration packages

Table 11. Malaysia top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important) 

Job growth and stability

Job growth and stability

Corporate culture

Compensation and benefits

Compensation and benefits

Provides opportunities for career advancement (6.21)

Has generous company benefits (6.15)

Offers competitive basic salary (6.05)

Has a professional organisational culture (6.02)

Provides training and job development opportunities (5.99)

1

2

3

4

5
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Filipinos’ main criteria for an employer is stability and growth. Manila Electric Company (Meralco) is the top ranked 
company in the Philippines. The younger workforce are no different from their older peers in wanting to work for an 
established company that provides career growth opportunities.

Philippines

The Filipino Gen Y and Gen Z workforce need to be convinced that an 
organisation will help them learn, grow, and develop, and further their careers

90%
Career growth
of the younger workforce
want opportunities for 
career advancement

89%
Training
of them prioritise training 
and development 88%

Job security 
of the younger workforce
require job security

Key take away for hirers
Companies should have strategies to enhance the 
“encounter experience” for their entire value chain 
to boost their reputation and create good word of 
mouth reports.
Employers should pay closer attention to equipping 
their leadership and management team with the 
right leadership skills.

•

•

Pie chart 15. Philippines sources of job hunting information 

Filipinos rely on word of mouth in 
forming their opinions

41%

Digital 
sources

38%

Word of 
mouth

11%
Others

10%
Personal 
experience

Six out of ten companies are multinationals, but leading the rankings are home grown Meralco and San Miguel. Google 
leads the MNC’s at third place and the list includes other multinational FMCG companies.

50-50 split of local and multinational companies

Manila Electric Company (Meralco)
San Miguel Corporation
Google
Nestle
Accenture

1
2
3
4
5

Banco De Oro (BDO)
Proctor & Gamble
ABS-CBN Broadcasting
PLDT
Unilever

6
7
8
9
10

Table 13. Philippines Top 10 Companies

Local company
Multinational company

Legend:

Job stability, benefits and leadership are essential ingredients

Table 14. Philippines top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important) 

Job growth and stability

Job growth and stability

Job growth and stability

Work-life balance

Compensation and benefits

Provides job security (6.60)

Provides opportunities for career advancement (6.60)

Provides training and job development (6.55)

Has generous company benefits (6.54)

Promotes work-life balance (6.02)

1

2

3

4

5
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Singapore
Singaporeans put a premium on the type of work environment that they want to work in, and expect a high level of 
professionalism from their colleagues and bosses. Multinational companies are reputed to embody these qualities 
more than the local home grown companies, hence 80 per cent of the top 10 companies voted were MNC’s, comprising 
many of the giant tech based enterprises. The younger workforce are upwardly mobile and seek employers that will 
encourage and support their ascent.

Eight out of ten of companies are local. Four tech MNC’s top the rankings led by Google. Singapore Airlines and Changi 
Airport Group are the local winners.

MNC’s are strongly preferred over local employers

Google
Facebook
Apple
Singapore Airlines
Microsoft

1
2
3
4
5

Shell
Changi Airport Group (Singapore) Pte Ltd
Exxon Mobile
Procter & Gamble
IBM

6
7
8
9
10

Table 16. Singapore Top 10 Companies

Key take away for hirers
A positive work environment can be fostered with 
regular employee reviews and encouraging open 
communications. 
HR policies which recognise their employees’ need for 
work-life balance, such as allowing flexible working 
practices, compassionate leave and childcare facilities 
show that the company has their employee’s best 
interests at heart.

•

•

The Singaporean Gen Y and Gen Z workforce want to grow in a company that has 
a professional work environment with great colleagues

Professional
environment 
of the younger workforce 
want to work in a professional 
work environment.

85%
Career growth
of younger Singaporeans 
desire opportunities for 
career advancement.

84%
Getting along
with colleagues
of them value harmonious 
working relationship.

79%

Pie chart 18. Singapore sources of job hunting information 

Digital sources mainly from social 
media and news

48%
Digital 
sources

34%
Word of 
mouth

8%
Others

10%
Personal 
experience

Local company
Multinational company

Legend:

Table 17. Singapore top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important) 

In Singapore it’s all about the people you work with, the value of working with 
other smart, professional colleagues and having a good boss

Job growth and stability

Interpersonal dynamics

Interpersonal dynamics

Corporate culture

Compensation and benefits

Has a professional organisational culture (6.20)

Promotes harmonious working relationship (6.19)

Provides opportunities for career advancement (6.15)

Provides opportunities to work with a good boss (6.14)

Offer competitive basic salary (6.05)

1

2

3

4

5
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The top 10 companies voted by the Thais reflect their preference for a stable company that will provide avenues for 
job growth. Among them are two car manufacturers and two mobile phone operators. Thais are indifferent to the fact of 
whether an employer is a local or multinational company, as seen by the top 10 list having six out of ten local corporate 
giants. The Gen Y and Gen Z have indicated that career growth in a solid company is most important, followed by a 
desire for work-life balance.

Thailand

The Thai Gen Y and Gen Z workforce wants to progress in a stable and dynamic 
company which also acknowledges the need for work life balance

Career growth
of younger workforce 
want opportunities for 
career advancement

88%
Job security 
of them desire job security85%

Work-life
balance
of them value harmonious 
working relationship.

83%

Key take away for hirers
To engage the younger generation of purpose-oriented 
individuals, it will benefit to have a career map from 
the beginning and updating as they progress.
Companies can address the desire of their employees 
for a more balanced work-life by providing the right 
mix of flexible policies and arrangements that suit 
both parties depending on the nature of the job. 

•

•

Pie chart 21. Thailand sources of job hunting information 

Digital sources and word of mouth 
almost equally preferred

35%
Digital 
sources

34%
Word of 
mouth

15%
Others

16%
Personal 
experience

Thais have voted six local companies to the Top 10 list. The national oil and gas company led the list, followed by 
cement manufacturer and two telecommunications firms. The MNC ranks was topped by Google followed by two car 
companies, Toyota and Honda as well as FMCG giant, Unilever.

Large local corporations dominate the rankings

PTT Public Company Ltd
Siam Cement Group (SCG)
Google
Toyota
Total Access Communications (DTAC)

1
2
3
4
5

CP All
Advanced Info Service (AIS)
Thai Airways
Unilever
Honda

6
7
8
9
10

Table 19. Thailand Top 10 Companies

Local company
Multinational company

Legend:

Thais are more exacting in their description of the perfect company, it has 
to have it all

Table 20. Thailand top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important) 

Job growth and stability

Job growth and stability

Work-life balance

Corporate culture

Compensation and benefits

Provides opportunities for career advancement (6.40)

Provides job security (6.31)

Has a professional work environment (6.24)

Promotes work-life balance (6.23)

Offers competitive basic salary (6.16)

1

2

3

4

5
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Vietnam
The Vietnamese would like to work for reputable companies regardless whether they are local and multinational. Making the 
top 10 list are several food and drink companies, with Vietnam being a major food manufacturing hub in the region. The 
younger generation workforce favours companies that will nurture them and encourage them to advance. Strong leadership 
and professionalism are important values in selecting a prospective employer. There is a strong preference by the Vietnamese 
(63%) to obtain job information from digital sources and they largely visit the company websites directly for it.

The Vietnamese Gen Y and Gen Z workforce are attracted to companies that 
encourage growth and learning and maintains a professional corporate culture 

Career growth
of younger workforce 
desire opportunities for 
career advancement.92%

Professional
principles 
of the younger workforce 
want a work in a professional 
job environment.

87%
Training
of the youth want 
opportunities for training 
and job development.

85%

Key take away for hirers
Companies must ensure all the content and 
information on the company websites are relevant 
and up to date as more than two out of three employees 
get their information directly from the company website.
To create a greater sense of purpose in the younger 
employees in achieving the company goals, 
performance metrics need to be more of a continuous 
dialogue with regular feedback both ways, instead of 
annual appraisals.

•

•

Pie chart 24. Vietnam sources of job hunting information 

Vietnamese strongly prefer to go to 
digital sources for information

17%

63%
Digital 
sources

Word of 
mouth

12%
Others

8%
Personal 
experience

Table 22. Vietnam Top 10 Companies

The Vietnamese have voted MNCs to six of the top 10 rankings. A mixture of tech, automobile, telecommunication and 
food/drink manufacturers feature on the list. Top local company is Vinamilk.

Multinational companies preferred

Unilever
Vinamilk
Samsung
Google
Nestle

1
2
3
4
5

FPT Corporation
Vingroup
Viettel
Pepsi
Coca Cola

6
7
8
9
10 Local company

Multinational company
Legend:

A reputable, professional company with strong leadership that encourages 
career development

Table 23. Vietnam top 5 important company values (scoring 1-7, where 1 is not important, 4 neutral, 7 very important) 

Job growth and stability

Job growth and stability

Job growth and stability

Interpersonal dynamics

Corporate culture

Provides opportunities for career advancement (6.49)

Provides training and job development (6.42)

Has a professional work environment (6.32)

Is a reputable institution (6.21)

Has an excellent leadership team (6.18)

1

2

3

4

5
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A series of surveys were conducted across seven countries, namely Hong Kong, Indonesia, Philippines, Malaysia, Singapore, 
Thailand and Vietnam on key factors that attract candidates to a company when seeking employment. The top 10 companies 
in each country were also rated in this survey. The questionnaire was developed with a HR academic research expert. 
A standardised format was used for regional deployment with localised language utilised as needed per country.

This survey was done in two stages. The first, a free text entry survey where respondents voted for the top three companies that 
they aspired to work for. A 3-point weighted scale was used to rank the top 10 companies. A total 26,349 submitted their votes. 
This was followed by a series of questions about what they thought were the most attractive attributes a company should have. 
For this, a 7 point scale was used with 1 being “not important”, 4 “neutral” and 7 “very important”. A total of 11,624 respondents 
completed the entire survey. 

In essence, more than 11,000 respondents completed the entire survey, from a wide range of industries, including fresh graduates 
and those in top management positions. The questions in the survey were standardised, but translated with descriptions for each 
market, allowing the survey to be understood in a local context. 
With this survey we get to understand what company attributes 
and values are important for job seekers when choosing a 
prospective employer, and shedding light on the preferences of 
the younger workforce, sometimes referred to as the millenials 
(in this survey, age banded from 18-33), which make the bulk of 
the Asian employees today.

Hong Kong 
Indonesia 
Malaysia 
Philippines

Singapore 
Thailand
Vietnam 

Methodology
Methods and sampling 

Fresh grads
Juniors

Supervisors
Managers

Top management

• Qualities top companies 
must have; their 
corporate DNA

• What the young Asian 
workforce wants from 

an employer

25 
industries

10 
Companies

ranking

Top

respondents for full 
survey

11,624

26,349
voted for top 10 

companies ranking 
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Contact us

Hong Kong
Jobs DB Hong Kong Limited,
11/F, Guardian House, 
32 Oi Kwan Road, Wan Chai, 
Hong Kong.

Indonesia
PT. JobStreet Indonesia,
Prudential Tower, 15th floor,
Jl. Jend. Sudirman kav. 79,
Jakarta 12910 - Indonesia.

Malaysia
JobStreet.com Sdn Bhd,
Level 20, Menara AIA Cap Square
No. 10, Jalan Munshi Abdullah
50100 Kuala Lumpur.

Philippines
JobStreet.com Philippines, Inc.
20/F Robinsons Cybergate Center Tower 3,
Robinsons Pioneer Complex,
Pioneer Avenue,
Mandaluyong City.

Singapore
JobStreet.com Pte Ltd,
10 Anson Road #05-20,
International Plaza,
Singapore 079903.

Thailand
Jobs DB Recruitment (Thailand) Limited,
1 Empire Tower III, 26th Floor, Unit 2607-2608,
South Sathorn Road, Yannawa, Sathorn, 
Bangkok 10120.

Vietnam
JobStreet Co., Ltd.
3A - 5B Nguyen Van Thu St., 
Dakao ward, Dist.1,
Ho Chi Minh City, Vietnam.
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