
push new jobseeker behaviour

It is no secret that most aspects of HR life are becoming increasingly digitalised, and the same is true for 
jobseekers. The trend now being witnessed by HR is talent switching their job searches increasingly towards 
smartphones and mobile devices in preparation for their next career move. 

With 80% of internet users owning a smartphone, and 47% 

owning a tablet, the average person now spends almost 

two hours a day accessing the internet via mobile devices. 

Overall, mobile technology now accounts for 30% of daily 

internet usage. A recent study based on jobsDB data has 

revealed that in the midst of the phone-clutching world 

we live in, job search behaviour has changed significantly 

over the past four years. The study demonstrates a growing 

number of jobseekers now using mobile channels to access 

the jobsDB portal. While the number of visitors to their 

desktop site has remained stable, the number of unique 

visitors accessing the jobsDB mobile channels has grown 

dramatically by 235% over the past four years.

There has been a steady increase in the number of 

jobseekers using mobile devices for their job searches 

and the number of visits to jobsDB website from mobile 

devices has grown 189% over the last four years. 

Nowadays, the majority of job searches are not made 

via desktop devices, but rather mobile ones—with 60% 

of visits to the jobsDB website now being made from 

mobile devices. 

Mobiles 

Maximising mobile engagement for job advertisements

Key HR tips to help drive more candidates to job postings:

1. Highlight key benefits and information that jobseekers are most interested in—especially salary.

2. Consider employer branding and ensure consistency across platforms.

3. Use job board platform tools to optimise the layout of your advertisement for both desktop and mobile devices.

Data source: Omniture 2012 – 2016

Job seekers are also spending less time on mobile job 

searches than traditional job searches. Mobile users 

generally browse job adverts in their spare time—for 

example, while commuting or taking a break—which 

means they frequently just skim through the content. 

Forget notions of a 20-minute average concentration 

time, today’s job seekers are spending less than eight 

minutes on job searches.

Easy does it Max engagement

Candidates do not want to spend 10 minutes 

struggling to upload a CV and cover letter so the 

application process should be made easy to complete 

via a phone or a tablet. Having to upload a CV or a cover 

letter can prove a challenging task on mobile devices, so 

using a system where the CV can be stored on the platform 

itself is much more efficient. 

HR should go to great lengths to engage 

candidates well beyond the application stage. 

As soon as candidates have applied for a job there is 

already a relationship established with the HR team—

so do not stop there. Updates and feedback on the status 

of applications are expected and should be easily available so 

that candidates know where they stand. This not only puts your 

organisation in the best light with the candidate, but also helps 

reinforce employer branding—as candidates informally relay their 

experience to their own networks. 

As mobile devices now play such an important role in today’s 

world, the way employers present job ads must also reflect this shift 

towards mobile compatibility. When creating a job advertisement 

online, HR must ensure content and layout are optimised for 

mobile devices. HR also needs to consider what information 

candidates actually want when they are searching for 

their job. The key for successful hiring is to provide 

a platform that best matches the behaviour of 

current jobseekers—and this means providing 

mobile-friendly job search options.

Mobile-friendly Social savvy
Often being on the go, the talent of today are likely to be 

checking your website and your social media presence long 

before becoming potential candidates. This is an important 

time because this is when people get a feel of your brand and 

form an opinion about whether they actually want to join 

your organisation later down the line. So HR has to 

work with PR and marketing to ensure consistent 

employer branding and messages are being 

sent out across all media channels.

Building
recruitment strategies 

that actually work

Desktop versus Mobile
average browsing time for jobs
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